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www.laurentianlakesidecottages.com

See 
p.14 for 
listings

See p.3 for Ad

Lucyne FARAND
514 952-6316 lucynefarand.com

http://www.locationdanielboivin.com
https://www.equipemillion.com/en/
http://www.pickrellsicecream.com/
https://gillianhartley.com/en/
http://www.laurentianlakesidecottages.com/en/
http://www.philippamurray.com
https://lyndsaywood.com/en/
http://www.lyndsaywood.com/
https://maisons-laurentides.com/en/
https://www.sue-singleton.com/
http://www.rachellebery.ca
http://www.viacapitalevendu.com/en/brokers/houle-suzanne-9421
https://lucynefarand.com/en/
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http://www.locationdanielboivin.com
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it’s a...

GO

26 
/artists  

/artisans 

Use the mobile map
“Route des ARTS.ca”  
to visit your favorite
artists.

AUGUST 6 TO 14 
ART STUDIOS OPEN          

10h to 17h

https://circuit.routedesarts.ca/?utm_source=Link&utm_medium=Site&utm_campaign=GO
https://circuit.routedesarts.ca/?utm_source=Link&utm_medium=Site&utm_campaign=GO
http://www.rachellebery.ca
http://www.noritech.ca
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REACHING 384,000 OF READERS ACROSS ALL ENGLISH QUEBEC COMMUNITY NEWSPAPERS

#newsmatters FEATURE
REACHING 384,000 OF READERS ACROSS ALL ENGLISH QUEBEC COMMUNITY NEWSPAPERS

Local businesses 
get post-pandemic lift

from community papers

F or small businesses 
around the country, the 

 rst abrupt lockdown 

of the COVID-19 pandem-
ic came as an existential 
shock. Restaurants had to 
shutter their dining rooms, 
and thousands – nearly 
3,700 across Quebec at last 
count – closed for good. 
The hasty closures had a 
crippling e� ect on advertis-
ing, forcing many publica-
tions to cut costs – and, in 
turn, content.  �                     

BY RUBY IRENE PRATKA

WHY THIS COMMUNITY
NEWSPAPER MATTERS:

This 
   Quebec Community Newspaper Association special feature is 

   made possible through the generous support of our sponsors.

https://qcna.qc.ca/
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#newsmatters FEATURE
REACHING 384,000 OF READERS ACROSS ALL ENGLISH QUEBEC COMMUNITY NEWSPAPERS

�                      O� ering free advertising at such 
a di�  cult time may seem counter-
intuitive, especially for a new publi-
cation. However, that’s exactly what 
The 1019 Report, a biweekly news-
paper launched in May 2020 in Vau-
dreuil-Soulanges, decided to do. 

“When local restaurants had to do 
take-out, we o� ered them three 
months of free advertising to get 
their phone numbers out there,” said 
Brenda O’Farrell, editor-in-chief of 
The 1019 Report and a former Mon-
treal Gazette news editor. “Normal-
ly, the local pizza place doesn’t need 
to make an extra e� ort to put their 
phone number out there, but at this 
time, they did.”  

O’Farrell says the promotion didn’t 
necessarily give rise to long-term 
paid advertising. That was not the 
point. It did, however, help establish 
the paper as a publication that had 
the community’s interests at heart. 
“In a crisis, if your house is on � re, I 
want to be the neighbour who runs 
over and says, ‘I can aim my garden 
hose at your roof,” O’Farrell said.

The feature, dubbed Take Care, Take 
Action and Take Out, won a Quebec 
Community Newspaper Association 
Award for best community newspa-
per promotion. 

The Low Down to Hull and Back 
News, in Wake� eld, also turned its 
attention to supporting small busi-
nesses during the pandemic, even as 
it faced its own challenges due to lost 
advertising.

“We thought we were going to go un-
der,” recalled Low Down publisher 
Nikki Mantell. 

In spring 2020, Mantell and her col-
leagues launched the Low Down 
business directory, titled Shop Local, 
Folks! They o� ered free 100-word ad-
vertising slots to dozens of local busi-
nesses in the Low Down’s print edi-
tion and created a “distilled version” 
on the paper’s website.

For Mantell, like O’Farrell, the goal of 
the campaign was not to pick up new 
paid advertisers, although the paper 
did add a few.

“We’re a small semi-rural paper; the 
restaurants and boutiques are part 
of what makes our community great. 
People want to know about them and 
they need to get the word out,” said 
Mantell, who calls the relationship 
between community newspapers 
and advertisers “symbiotic.” She 
cites a recent reader survey indicat-
ing that 84 per cent of Low Down
readers had patronized a local busi-
ness a� er seeing an ad in the paper. 
“When you advertise in a local paper, 
you invest in the community, and the 
eyes that see your ad are people who 
pay to read about their community,” 
Mantell said.

Steve Bonspiel is the editor and pub-
lisher of the Eastern Door, a commu-
nity newspaper serving the Mohawk 
community of Kahnawake, south 
of Montreal. Like Mantell, he empa-
thizes with local entrepreneurs who 
nearly lost their businesses early in 
the pandemic, because he also had 
to steer the paper through a rough 
patch. Throughout December 2020, 
he allowed local businesses and 
entrepreneurs to place free full-co-
lour ads in the print edition. “We’re 

a community of 8,000 people and 
everyone wants to start a business,” 
Bonspiel said. “It can start with 
someone selling baked goods out of 
their house … the businesses we sup-
ported were a little more established 
than that, but not much. They don’t 
have a marketing or promotional 

VISIT QCNA.QC.CA FOR MORE 
INFORMATION AND RESOURCES.

     It can start with 
someone selling 
baked goods out 
of their house…
the businesses 
we supported 
were a little more 
established than 
that, but not 
much. They don’t 
have a marketing 
or promotional 
budget, and we 
wanted to give 
them a boost.
~ STEVE BONSPIEL,
 THE EASTERN DOOR

budget, and we wanted to give 
them a boost.” One of his goals is 
to � nd sponsors that would enable 
the Eastern Door to run the special 
section year round. 

He hopes the next generation of Mo-
hawk entrepreneurs are inspired 
by seeing their neighbours’ bead-
work or home cooking enterprises 
mentioned in the paper, even in a 
small ad. “It shows that if you’re 
starting out with an idea, on your 
kitchen table, you can be whatever 
you set your mind to. If you have a 
little bit of help from community 
media, who knows what else could 
happen.”

He believes that on Mohawk terri-
tory, community media plays a key 
role in fostering the local economy. 
“We can’t just rely on tobacco and 
big business. We have to kindle 
that entrepreneurial spark at the 
beginning,” he said. 

The Eastern Door and the Low 
Down were also recognized by the 
Quebec Community Newspapers 
Association for their promotional 
campaigns. 

Mantell tips her hat to local busi-
nesses that, early in the pandem-
ic, proactively bought hundreds 
of dollars of advertising, or donat-
ed T-shirts for the paper to sell as 
a spontaneous fundraiser. “The 
pandemic was terrifying for all 
of us at � rst … but we were really 
touched by the support,” she said. 
“The situation shook everyone 
up, but it made us think about the 
importance of local media. Peo-
ple understand it now and realize 
we’d be lesser without it.” 

The situation shook 
everyone up, but it 
made us think about 
the importance of 
local media. People 
understand it now and 
realize we’d be lesser 
without it. 
~ NIKKI MANTELL, 
THE LOW DOWN

https://qcna.qc.ca/
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Founder: Jack Burger 
Advertising Sales: Susan MacDonald,
Publisher/Editor: Susan MacDonald 

Associate Editors: June Angus
Art Director: Laurie Roch

Contributing writers: June Angus, Louise Bloom, Lys 
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14,000 copies distributed throughout 
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#newsmatters feature
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Photo by Sophie Gamache
Photo of Bobby Bazini and 
Odessa Pagé 
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https://labjmross.com/


8 main.street@xplornet.ca July 2022 MAIN STREET

https://lafolia.ca/
http://www.lortierefrigeration.ca/
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‘Your Body’s Many Cries for Water’ written by Dr. F 
Batmanghelidj is a guide to rehydrating the body, which 
many people have used to treat, alleviate, and cure chronic 
disease. Less expensive than almost any prescription drug, 
it is an invitation to better health and wellness.
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http://www.lorislinks.com
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https://www.palliacco.org/en/
https://granitenadon.com/en
https://lessentiers.ca/en/
https://www.palliacco.org/en/
https://www.palliacco.org/en/
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http://www.cmcveigh.com
http://www.dentisteprevost.com/home.html
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http://www.lyndsaywood.com
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PICTURE Nisian Hughes. DANCER Cassandra Trenary. GRAPHIC DESIGN grisgrisdesign.com

Vivre 
l’artJuly 28 to August 7

festivaldesarts.ca

Guillaume Côté, Artistic Director
Etienne Lavigne, Executive Director

Tickets are  
on sale now !

https://festivaldesarts.ca/en/
https://festivaldesarts.ca/en/

